











Soothing the soul

Soothe the soul covers the simple as their primary motivation for a holiday
sophistication or ‘simplistication’ that comes  (46% of women, compared to 36% of men).
from barefoot luxury. It includes guilty When asked what sort of activities they

pleasures or wise indulgences such as chilling 4o for some 'me’ time while on holiday, the
on the beach, sampling local cuisine (without  differences continued with 82% of all women
counting the calories), enjoying local music,  opting to chill out on the beach, compared

reading, painting and learning to relax. to 72% of men, as well as 82% of women
It was the most popular single category of the ~choosing to read against 65% of men.
three, chosen by 40% of respondents as their When it comes to music and cuisine,

first choice. More women picked this category  however, the similarities return, with 81%

w

Guilty pleasures or wise indulgences
such as chilling on the beach, sampling
local cuisine (without counting the
calories), enjoying local music, reading,
painting and learning to relax.

of men and women choosing to try local
cuisine, 33% listening to local music, while
46% of both sexes enjoy relaxing to their
own music.

The survey shows that the most stressed age
group are probably the 35-44 year olds as 48%
selected this category as their main reason for
travel with the most laid-back being the over-

65s at only 26%.

Longhaul Report 2009 19



Kuoni clients voted the Maldives, the
Caribbean and Thailand as the top three
destinations to soothe your soul. In fact, the
Maldives had the highest vote in this category
of any country in the survey.

MALDIVES

A visit to the Maldives is a visit to raw

nature, with comfort. These really are
Robinson Crusoe islands, which make you
want to go back to basics, enjoy nature’s
simple pleasures, just slow down and learn

to relax - whether it is a stroll along the shore,
feeling the sand between your toes, watching
the fish in the shallow waters or diving to

get close to the coral.
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SUGGESTED ESCAPE IN THE MALDIVES

Coco Palm Dhuni Kolhu: Spend an evening in a
Maldivian home and savour the Maldivian way of

life by joining a family for tea. Become one of the
household, join them on a walk of the island and help
prepare a traditional evening meal.

CARIBBEAN

The Caribbean fits perfectly with the soothe
the soul concept as it really does offer an
authentic island experience. Each island has
its own individual flavour, for example, the
steel bands at Shirley Heights in Antigua, jazz
bands in Barbados, or reggae in Jamaica, but
with the same relaxed culture spread across
the region.

Many smaller hotels are converted
plantation houses and family run boutique
properties, such as Sugar Cane Club and Coral
Reef, Barbados, Coyaba Beach, Jamaica and
Friendship Bay, Bequia.

SUGGESTED CARIBBEAN EXPERIENCE

The annual jazz festival in April in Tobago regularly
attracts holidaymakers who want to experience local
music as well as see international artists. This year’s
event includes appearances from Alicia Keys, Celine
Dion and Tina Turner.




THAILAND

Thailand has a spiritual culture which
soothes the soul. The main belief is
Buddhism, which embodies inner tranquillity
and harmony, and this comes through in

a very holistic approach to every aspect of
Thaij life. Images of saffron-robed monks,
golden temples, colourful markets and superb
beaches evoke feelings of peace and calm. The
standard of properties is first-rate, the cuisine
is excellent and the exquisite Thai service
makes customers feel pampered. Learning
local skills is popular, be it Thai cooking,
delicate vegetable carving or umbrella
painting. And of course there is a wide choice
of ‘retail therapy’ also available to soothe the
inner you.

SUGGESTED THAILAND BREAK

Clients can attend a Cooking School at the Four
Seasons Hotel, in Chiang Mai.

Inspired by the ancient Lanna kingdom, renowned
for its refinement and artistry, the cookery school
takes you on a culinary adventure. Experienced cooks
and beginners alike will delight in the discovery of
Thai cuisine and the culture that produced it. The
experience includes a visit to a local market before
the class begins.

The survey shows that the most
stressed age group are probably
the 35-44 year olds as 48%
selected this category as their
main reason for travel.

MORE KUONI EXPERIENCES
High Tea at the five-star Mount Nelson Hotel,
South Africa: Famous foodies and travel writers
the world over describe this as being one of the
best afternoon experiences in the world.

Bali Nature Trip: Customers are picked up from
their hotel in a convertible VW Kuebelwagen
(Volkswagen Safari cabriolet) and head to Ubud
for a countryside guided walk to learn about the
healing herbs of Bali, where an organic, healthy
lunch is served.

Three on the Bund: a collection of Shanghai’s
high-class bars, restaurants, shopping and art
galleries set in a beautiful colonial building on
the riverfront, where you can relax, dine

or shop.
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Kuoni UK: a snapshot

KUONTI, which has grown into not only the
largest travel company in Switzerland, but
also one of the leading travel organisations
in the world, was founded by Alfred Kuoni

in 1906. Born in Switzerland in 1874, at the
beginning of his professional life, Alfred
spent a few years working abroad. During this
time, three of his brothers opened a freight
forwarding agency in Zurich. On returning to
Switzerland in 1905 he entered his brothers’
trade and soon suggested the addition ofa
travel agency to the already prospering freight
business. From the humble beginnings of a

one franc tour to a mountain on the outskirts
of Zurich, today Kuoni is one of world’s
leading tourist travel corporations.

KUONI arrived in the UK in 1965, and for
the past 44 years, has led the UK longhaul
holiday market and has consistently been
this country’s most successful specialist tour
operator. In recent years the company has
expanded, acquiring a number of specialist
companies including Voyages Jules Verne,
Kirker Holidays, CV Travel, Journeys of
Distinction and Carrier. All of these retain
autonomy for sales, service, product and

marketing, but benefit from the financial
strength and the central infrastructure of the
Kuoni Group.

Currently, Kuoni offer the widest range
of product of any UK tour operator, with a
huge choice of holidays, from tailor-made
itineraries to escorted tours throughout the
world, with particular specialism in the Far
East, Indian Ocean and Africa.
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Key dates for Kuoni

1965 Kuoni purchases Challis and Benson in
London’s Bond Street.

1966 Peter Diethelm establishes the Kuoni
UK tour operation.

1970 Kuoni takes 2000 UK visitors to the
Expo 70 exhibition in Japan, and introduces
the first holiday charter flight to the Far East.

1974 Kuoni takes over Houlders World
Holidays and launches longhaul tour
programme. The tour operation relocates
to new headquarters in Dorking where they
remain to this day.

1980 Kuoni installs computerised
reservations system revolutionising the speed
and flexibility of tailormaking holidays

1981 First comprehensive programme of
summer holidays to Switzerland introduced.

1983 Kuoni wins the first Travel Weekly award
for Britain’s Best Longhaul Tour Operator.

1984 Kuoni operates the first of a series of
chartered Concorde flights to the Caribbean;
so successful that BA begins to operate it as a
scheduled service.

1987 Kuoni operates the first commercial
Round the World charters by Concorde.
Introduction of first ever charter to

the Maldives.

1988 Launch of KUDOS Reservations System
for travel agents, the first system to offer a
considerable degree of flexibility.

1992 Kuoni is the first and only travel
organisation to win both the TTG and Travel
Weekly award as “Best Longhaul Operator”
for 10 consecutive years. Introduction of the
world’s first fully automated transparent link
from Kuoni’s computer reservation system
to Galileo, providing flexibility to customise
holidays and use last seat availability.

1995 Kuoni launches innovative Late
Availability Search automatically monitoring
changes on 5000 selected flights in Galileo,
believed to be the only system of its kind at
the time.

1998 Kuoni wins first ever award for “‘World’s
Best Tour Operator’ at the World Travel Awards
and Kuoni acquires Voyages Jules Verne.

1999 Kuoni launches www.kuoni.co.uk,
becoming the first longhaul UK tour operator
to offer on-line booking of holidays.

2000 Kuoni World Class is launched, a
new programme for the ultimate in
luxury holidays.

2001 www.kuoni.co.uk upgraded to allow
travel agents and consumers to create

individual tailor-made holidays.
Sue Biggs becomes MD of Kuoni UK, whilst
Peter Diethelm remains Executive Chairman.

2002 Kuoni wins Travel Weekly’s ‘Best
Longhaul Tour Operator’ award for the 20th
consecutive year.

2005 In spite of the challenges of the
tsunami, international tensions and a
difficult hurricane season, Kuoni continues
its tradition of innovation with the launch
of'its Kuoni Specialist Collection, a selection
of destination specific brochures. Peter
Diethelm retires after 40 years.

2006 Kuoni celebrates its Centenary year and
operates an epic ‘Cairo to Cape’ journey for
charity. Wizard, a ground-breaking tailor-
made on line booking service for the USA,
Canada, Australasia and Round the World
itineraries, is launched. Another great year for
awards with 25 being acquired throughout the
year. Kuoni acquires Journeys of Distinction,

a small, specialist top-end escorted tours
operator, and the award winning city break
specialist, Kirker Holidays.

2007 Kuoni is voted ‘Best Longhaul Tour
Operator’ for the 25th year and the Daily

Mail’s ‘Favourite Longhaul Tour Operator’

at the Travel Weekly Globes. Kuoni acquires
luxury villa specialist CV Travel and launches
World Class Europe. Nick Hughes takes over as
Managing Director of Kuoni UK.

2008 Kuoni relaunches with a greater
lifestyle emphasis, new-look brochures and
considerable product development. Two

new flagship stores opened in London and
Manchester and fifteen highly experienced
Personal Travel Consultants recruited. Kuoni
Concierge is introduced to offer additional
services prior to departure as well as various
Kuoni exclusive products on offer. In
addition various website enhancements are
implemented including Tripadvisor content
added, a dynamic price calendar and a
guaranteed best rate search facility along with
Kuoni i-travel - a new online travel guide.
Kuoni acquires luxury operator, Carrier to
complement the Kuoni UK portfolio. Kuoni's
award winning success story continues, as
voted for by readers of the Telegraph's Ultra
Magazine, Daily Mail, Sunday Times Travel
Magazine and the trade.
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Kuoni's aim is to create perfect moments in peoples’
lives by offering inspirational, hand-picked
holidays coupled with unparalleled personal service.








